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S O M E  C L I E N TS



Currently a Senior Art Director at FSC, Daria brings over two decades of diverse 
experience across both B2B and B2C industries. Prior to joining FSC, she 
worked as a freelance creative for Oliver for one year, where she honed her 
skills collaborating on dynamic brand projects. Before that, Daria spent over 
eight years as the Creative Director of her own company, where she pushed the 
boundaries of creativity, mastering disciplines such as photography, filmmaking, 
motion graphics, and illustration.

Her versatile career has seen her collaborate with startups and large corporations 
alike, leading brand and communication strategies that deliver impactful results. 
Daria’s passion for innovation and her ability to adapt to any creative challenge 
have made her a sought-after leader in the industry.

S E L E C T E D  W O R K S



UP PECKHAM IS A COMMUNIT Y 
GOOD FUND DESIGNED TO 
ENHANCE SOCIAL COHESION IN 
PECKHAM (SE15)  BY FUNDING 
LOCAL INITIATIVES AND E VENTS.

UP! PECKHAM





C H A R I T Y

U P !  PEC K H A M



R O L E S

M O R E  A B O U T  T H E  P R O J E C T

R O L E S

U P !  PEC K H A M

M O R E  A B O U T  T H E  P R O J E C T

A s  S e n i o r  A r t  D i r e c to r  a t  F S C ,  I  d e v e l o p e d  t h e  b ra n d i n g  a n d 
m e rc h a n d i s i n g  f o r  U p  P e c k h a m ,  a  C o m m u n i t y  G o o d  Fu n d  f o c u s e d 
o n  s t r e n g t h e n i n g  s o c i a l  c o h e s i o n  i n  P e c k h a m  ( S E 1 5 ) .  T h i s  i n v o l v e d 
c ra f t i n g  a  v i b ra n t ,  c o h e s i v e  b ra n d  i d e n t i t y  a n d  d e s i g n i n g  a  ra n g e 
o f  p ro d u c t s ,  f ro m  a p p a r e l  to  b e v e ra g e s ,  t h a t  r e f l e c t  l o c a l  p r i d e . 
Ev e r y  p u rc h a s e  s u p p o r t s  c o m m u n i t y - d r i v e n  p ro j e c t s ,  w i t h  a l l  p ro f i t s 
r e i n v e s t e d  i n to  l o c a l  i n i t i a t i v e s .  T h e  c h a l l e n g e  w a s  to  a u t h e n t i c a l l y 
r e p r e s e n t  P e c k h a m ’s  d i v e r s i t y ,  b a l a n c e  s o c i a l  i m p a c t  w i t h 
c o m m e rc i a l  a p p e a l ,  a n d  e s t a b l i s h  t r u s t  w i t h i n  t h e  c o m m u n i t y .

CRE AT ED AT FS C
U K  /  L O N D O N

ART DIRECTOR / BRAND DESIGN /







A CUP OF COFFEE CAN CHANGE 
SOMEONE ELSE’S LIFE FOR THE BE T TER.

CHANGE PLEASE





B 2 C  B R A N D  S T R A T E G Y 

CA H N G E  PL E A S E



R O L E S

M O R E  A B O U T  T H E  P R O J E C T

R O L E S

C H A N G E  PL E A S E

M O R E  A B O U T  T H E  P R O J E C T

C h a n g e  P l e a s e  i s  a  t ra n s f o r m a t i v e  s o c i a l  e n t e r p r i s e  d e d i c a t e d  to 
c o m b a t i n g  h o m e l e s s n e s s  t h ro u g h  t h e  p o w e r  o f  c o f f e e .  A t  F S C ,  w e 
w e r e  t a s k e d  w i t h  b r i n g i n g  t h e  f u n c t i o n a l  a n d  e m o t i o n a l  e l e m e n t s  o f 
t h e  C h a n g e  P l e a s e  b ra n d  to  l i f e  i n  o n e  c e n t ra l  c o m m u n i c a t i o n  i d e a . 
I n  j u s t  t w o  w e e k s ,  w e  c ra f t e d  a  p i t c h  w i t h  a  c o m p r e h e n s i v e  b ra n d 
s t ra t e g y  a n d  g ra p h i c  p ro p o s a l ,  c e n t e r e d  a ro u n d  t h e  d e e p  m e a n i n g 
e m b e d d e d  i n  t h e i r  l o g o .  D ra w i n g  i n s p i ra t i o n  f ro m  h o b o  s i g n s , 
o u r  p ro p o s a l  h i g h l i g h t e d  t h e  f u s i o n  o f  t w o  p o w e r f u l  m e s s a g e s : 
“ E m p l o y m e n t  F i r s t ”  a n d  “ S e i z e  t h e  O p p o r t u n i t y ,  b u t  i t  t a k e s  h a r d 
w o r k . ”

CRE AT ED AT FS C
U K  /  L O N D O N

ART DIRECTOR / BRAND RESTYLING / 
DESIGN / PITCH PROPOUSAL 







MATERIAL 
ASSEMBLE
MATERERIALS LIBRARY
BRAND IDENTITY



M A T E R I A L  L I B R A R Y

M AT E R I A L  A S S E M B L E



R O L E S

M O R E  A B O U T  T H E  P R O J E C T

M AT E R I A L  A S S E M B L E

U K  /  L O N D O N
S OLO PRO JECT

I  d e v e l o p e d  t h e  b ra n d  i d e n t i t y  a n d  w e b s i t e  f o r  M a t e r i a l s  A s s e m b l e ,  a 
c o n s u l t a n c y  s p e c i a l i z i n g  i n  m a t e r i a l s  s o u rc i n g ,  b e s p o k e  m a n u f a c t u r i n g , 
a n d  c o n s t r u c t i o n  s o l u t i o n s .  S h e  c ra f t e d  a  s o p h i s t i c a t e d  a n d  m o d e r n 
b ra n d  i d e n t i t y  t h a t  r e f l e c t s  t h e  c o m p a n y ’s  e x p e r t i s e  i n  i n n o v a t i v e 
m a t e r i a l s  a n d  m a n u f a c t u r i n g  p ro c e s s e s .  T h e  n e w  w e b s i t e  d e s i g n 
e n h a n c e s  u s e r  e x p e r i e n c e ,  s h o w c a s i n g  t h e  f i r m ’s  a b i l i t y  to  d e l i v e r 
c u t t i n g - e d g e  s o l u t i o n s  f o r  c o n s t r u c t i n g  u n i q u e  s p a c e s .  T h i s  r e v i t a l i z e d 
b ra n d  p r e s e n c e  p o s i t i o n s  M a t e r i a l s  A s s e m b l e  a s  a  l e a d e r  i n  t h e i r  f i e l d , 
r e s o n a t i n g  w i t h  c l i e n t s  s e e k i n g  e x p e r t  i n s i g h t s  a n d  t a i l o r e d  s o l u t i o n s .

ART DIRECTOR / BRANDING / MOTION & 
WEB DESIGN





 FRESH BRAND LOOK AND FEEL FOR FSC, 
AN INDEPENDENT CREATIVE AGENCY 
NESTLED IN PECKHAM

FUTURE  
STRATEGY
CLUB





R O L E S

U K  /  L O N D O N
INHOUS E S ENIOR A RT DIRECTOR

M O R E  A B O U T  T H E  P R O J E C T

F UTU R E  
ST R AT EG Y  C LU B
R O L E

IN-HOUSE SENIOR ART DIRECTOR 
/ BRAND RESTILING AND BRAND 
AMBASSADOR FOR FSC AND CIC

I n  m y  c a p a c i t y  a s  S e n i o r  A r t  D i r e c to r  a t  Fu t u r e  S t ra t e g y  C l u b  ( F S C) ,  I ’ v e 
b e e n  f o r t u n a t e  to  p l a y  a  p a r t  i n  s h a p i n g  o u r  e v o l v i n g  c r e a t i v e  i d e n t i t y 
a l o n g s i d e  a  v i b ra n t  t e a m .  F S C  d i s t i n g u i s h e s  i t s e l f  w i t h  a  d i s t i n c t i v e 
a p p ro a c h ,  l e v e ra g i n g  t h e  c o l l e c t i v e  t a l e n t s  o f  o v e r  4 0 0  p a s s i o n a t e 
m e m b e r s  to  o f f e r  u n p a ra l l e l e d  s e r v i c e s ,  c h a l l e n g i n g  t h e  c o n v e n t i o n s 
o f  t h e  t ra d i t i o n a l  a g e n c y  m o d e l .

M y  ro l e  i n v o l v e s  l e a d i n g  c r e a t i v e  e n d e a v o r s  f ro m  i d e a t i o n  to  f r u i t i o n , 
s t e e r i n g  o u r  t e a m  to w a r d s  i n v e n t i v e  s o l u t i o n s  t h a t  i n s p i r e  a n d  e xc e e d 
e x p e c t a t i o n s .



C R E A T I V E  A G E N C Y  A N D  C I C

F UTU R E  ST R AT EG Y  C LU B



BOTTI
RACING CLUB
AWARD WINNING HORSE TRAINING  
BRAND IDENTITY



L U X U R Y

B OT T I  R AC H I N G  C LU B

1950
FR



R O L E S

M O R E  A B O U T  T H E  P R O J E C T

B OT T I  R AC I N G  C LU B

F R A N C E  /  C H A N T I L LY
S OLO PRO JECT

I  h a d  t h e  p l e a s u r e  o f  w o r k i n g  w i t h  a  l u x u r y  b ra n d  t h a t  s p e a k s  to  a  r i c h 
h i s to r y  o f  p ro f e s s i o n a l  h o r s e  t ra i n i n g .  T h e  B o t t i  f a m i l y ’s  p a s s i o n  f o r 
t h o ro u g h b r e d  ra c i n g  d a t e s  b a c k  to  1 9 5 0 ,  a n d  t h e i r  l e g a c y  i s  n o t h i n g 
s h o r t  o f  u n f o r g e t t a b l e  i n  t h e  w o r l d  o f  h o r s e  ra c i n g .

W i t h  a  f o c u s  o n  e x p e r i e n c e ,  c o n n e c t i o n ,  a n d  l u x u r y ,  I  w a s  t a s k e d 
w i t h  c r e a t i n g  a  n e w  b ra n d  t h a t  w o u l d  e m b o d y  t h e  B o t t i  R a c i n g  C l u b . 
I n s p i r e d  b y  t h e i r  m o t to ,  “ V i c to r y  c o m e s  f r o m  e x p e r i e n c e , ”  I  c ra f t e d  a 
b ra n d  i d e n t i t y  t h a t  c a p t u r e s  t h e  e s s e n c e  o f  t h e  f a m i l y ’s  r i c h  t ra d i t i o n 
o f  h o r s e m a n s h i p .  B y  h i g h l i g h t i n g  t h e  s t ro n g  b o n d  b e t w e e n  t ra i n e r  a n d 
s t a l l i o n ,  I  a i m e d  to  s h o w c a s e  t h e  f a m i l y ’s  c o m m i t m e n t ,  p a s s i o n ,  a n d 
u n p a ra l l e l e d  e x p e r i e n c e  i n  ra i s i n g  t r u e  c h a m p i o n s .

ART DIRECTOR / BRAND STRATEGY & 
VISUAL IDENTITIES / PRINT PROMOTION







BRAND POSITIONING VIDEO FOR  
THE NEW DIGITAL 3D PRINTING 
PLATFORM

WIKIFACTORY





R O L E S

WI K I FACTO RY

ART DIRECTION / BRANDING VIDEO AND 
CONTENT FOR SOCIAL CAMPAING

CRE AT ED FOR WIKIFACTORY

U K  /  L O N D O N

M O R E  A B O U T  T H E  P R O J E C T

At  W i k i f a c to r y ,  I  s p e a r h e a d e d  t h e  b ra n d  p o s i t i o n i n g  a n d  v i d e o 
p ro m o t i o n  c a m p a i g n  f o r  t h e  3 D  p r i n t i n g  p l a t f o r m .  Wo r k i n g  c l o s e l y 
w i t h  t h e  P R  a n d  m a n a g e m e n t  t e a m s ,  w e  d e v e l o p e d  t a r g e t e d  c o n t e n t 
to  h i g h l i g h t  t h e  p l a t f o r m ’s  u n i q u e  f e a t u r e s  a n d  i n n o v a t i o n s .  I 
f o c u s e d  o n  c r e a t i n g  e n g a g i n g  p o s t s  a n d  p ro m o t i o n a l  v i d e o s  t a i l o r e d 
to  o u r  a u d i e n c e ,  u t i l i z i n g  k e y  s o c i a l  m e d i a  p l a t f o r m s  to  b u i l d 
v i s i b i l i t y  a n d  d r i v e  u s e r  e n g a g e m e n t .

T h e  c a m p a i g n  w a s  h i g h l y  e f f i c i e n t ,  a c h i e v i n g  a  3 5 %  i n c r e a s e  i n  u s e r 
s i g n - u p s  a n d  a  5 0 %  b o o s t  i n  s o c i a l  m e d i a  e n g a g e m e n t  w i t h i n  t h e 
f i r s t  t w o  m o n t h s ,  d e m o n s t ra t i n g  s t ro n g  r e s o n a n c e  w i t h  o u r  t a r g e t 
a u d i e n c e .





ALCHEMIE OF TUNISIAN FLAVOUR

BABEL DE B



G H A S T R O N O M Y

B A B E L  D E  B



R O L E S

S OLO PRO JECT 

M O R E  A B O U T  T H E  P R O J E C T

U K  /  L O N D O N

B A B E L  D E  B

ART DIRECTOR / BRAND STRATEGY / BRAND 
RESTYLING / DESIGN / WEB DESIGN

A s  a  A r t  D i r e c to r  f o r  B a b e l d e B ,  I  h a d  t h e  e xc i t i n g  o p p o r t u n i t y  to 
w o r k  o n  a  p ro j e c t  t h a t  r e d e f i n e d  Tu n i s i a n  c u i s i n e .  T h e  c o n c e p t  o f 
“ A l c h e m i e  o f  Tu n i s i a n  F l a v o u r ”  w a s  b o r n  o u t  o f  t h e  i d e a  t h a t  B a b e l 
h a s  a  d u a l  i d e n t i t y  -  v i b ra n t  a n d  f u l l  o f  l i f e  d u r i n g  t h e  d a y ,  y e t 
m y s t e r i o u s  a n d  m a g i c a l  a t  n i g h t . 

D ra w i n g  i n s p i ra t i o n  f ro m  a n c i e n t  ro y a l  s e a l s ,  w e  c r e a t e d  a  s y m b o l 
t h a t  r e p r e s e n t s  b l e s s i n g s  a n d  g o o d  l u c k .  W i t h  a  f o c u s  o n  t h e  a r t i s t r y 
o f  t h e  c h e f  b e h i n d  N a f a s ,  w e  e x p l o r e d  t h e  f a s c i n a t i n g  d i s t i l l a t i o n 
o f  e s s e n c e s  a n d  t h e  u s e  o f  r e f i n e d  s p i c e s  to  c r e a t e  u n i q u e , 
u n f o r g e t t a b l e  f l a v o r s .  T h ro u g h  a  s t ra t e g i c  a p p ro a c h  a n d  d e e p 
u n d e r s t a n d i n g  o f  t h e  b ra n d ’s  i d e n t i t y ,  w e  c ra f t e d  a  c o m p e l l i n g  b ra n d 
s to r y  t h a t  c a p t u r e s  t h e  e s s e n c e  o f  B a b e l d e B  a n d  s e t s  i t  a p a r t  i n  t h e 
c o m p e t i t i v e  c u l i n a r y  i n d u s t r y .







COOKIES FACTORY BRAND IDENTITY
WONDER COOKIES



G A S T R O N O M Y

WO N D E R  CO O K I E S  -  B R A N D



R O L E S

S PA I N  /  B A R C E L O N A
S OLO PRO JECT -  CRE AT ED AT A DDAVIA

M O R E  A B O U T  T H E  P R O J E C T

WO N D E R  CO O K I E S

ART DIRECTOR / BRAND STRATEGY & 
VISUAL IDENTITY / PRINT AND DIGITAL 
PROMOTION

E n t e r  Wo n d e r  C o o k i e s ,  t h e  p h e n o m e n a l  c o o k i e  f a c to r y  h a i l i n g  f ro m 
t h e  v i b ra n t  c i t y  o f  B a rc e l o n a ,  S p a i n .  H e a d e d  b y  t h e  a u d a c i o u s  B e t t i n a 
M o n t a g n e ,  k n o w n  f o r  h e r  ro l e  a s  a  j u d g e  o n  t h e  p o p u l a r  “ B a k e  O f f  S p a i n ” 
T V  p ro g ra m  a n d  a s  a  t e a c h e r  a t  t h e  e s t e e m e d  E s p a i s u c r e  s c h o o l . 

T h e  c h a l l e n g e  w a s  to  c r e a t e  a  v i s u a l  i d e n t i t y  t h a t  w a s  b o l d  a n d 
e x p l o s i v e ,  r e m i n i s c e n t  o f  t h e  i c o n i c  p o p  a r t  s t y l e  t h a t  o r i g i n a t e d  i n 
t h e  U n i t e d  S t a t e s .  A s  t h e  l i a i s o n  b e t w e e n  t h e  a g e n c y  a n d  t h e  c l i e n t ,  I 
w a s  t a s k e d  w i t h  i d e n t i f y i n g  t h e  u n i q u e  n e e d s  o f  t h i s  b u d d i n g  c o o k i e 
f a c to r y  a n d  t ra n s l a t i n g  t h e m  i n to  a  d y n a m i c  b ra n d  i d e n t i t y .  T h i s 
i n v o l v e d  d e v e l o p i n g  a  s t r i k i n g  l o g o ,  a  c a r e f u l l y  c u ra t e d  c o l o r  p a l e t t e , 
a n d  u n f o r g e t t a b l e  b ra n d  c h a ra c t e r s  t h a t  w e r e  i n c o r p o ra t e d  i n to  e v e r y 
a s p e c t  o f  t h e  b u s i n e s s ,  f ro m  t h e  p a c k a g i n g  a n d  u n i f o r m s  to  t h e 
c a p t i v a t i n g  w i n d o w  d i s p l a y s .





DANCE CULTURAL ENTITY  
BRAND IDENTITY

7,8 i...  
DANSA



C U L T U R E  &  S P O R T

7, 8  i . . .  DA N S A



R O L E S

M O R E  A B O U T  T H E  P R O J E C T

CRE AT ED AT A DDAVIA  IN  A  T E A M OF T WO

7, 8  i . . .  DA N S A

ART DIRECTOR / BRAND STRATEGY / BRAND 
DESIGN / PRINT PROMOTION / PHOTOGRAPHY / 
VIDEO SHOOTING AND SOCIAL CONTENT

W e l c o m e  to  7 8 i  D a n s a ,  a  c u l t u ra l  e n t i t y  d e d i c a t e d  to  o r g a n i z i n g  to p - t i e r 
e v e n t s  i n  c l a s s i c a l  a n d  c o n t e m p o ra r y  d a n c e .  A s  a  s e a s o n e d  e x p e r t  i n 
e n t e r t a i n m e n t  e v e n t s  a n d  p ro m o t i o n ,  I  h a d  t h e  h o n o r  o f  c o l l a b o ra t i n g 
w i t h  s o m e  o f  t h e  g r e a t e s t  i n t e r n a t i o n a l  s t a r s  o f  S p a i n  a n d  r e n o w n e d 
d a n c e  c o m p a n i e s  f ro m  a ro u n d  t h e  w o r l d .  F ro m  H e t  N a t i o n a l e  B a l l e t 
to  t h e  R o y a l  B a l l e t  o f  F l a n d e r s ,  f ro m  t h e  C o m p a n i a  N a c i o n a l  d e  D a n s a 
d ’ E s p a n y a  to  t h e  N a t i o n a l  B a l l e t  o f  P o r t u g a l ,  a n d  f ro m  t h e  P e r i d a n c e 
C o n t e m p o ra r y  D a n c e  C o m p a n y  o f  N e w  Yo r k ,  o u r  e v e n t s  a t t ra c t  s o m e 
o f  t h e  m o s t  t a l e n t e d  a n d  d y n a m i c  d a n c e r s  o f  o u r  t i m e .  To g e t h e r ,  w e 
b r i n g  t h e  b e a u t y ,  p a s s i o n ,  a n d  c r e a t i v i t y  o f  d a n c e  to  t h e  s t u n n i n g 
i s l a n d  o f  M e n o rc a ,  c r e a t i n g  a  u n i q u e  a n d  u n f o r g e t t a b l e  e x p e r i e n c e  f o r 
a u d i e n c e s  a n d  p e r f o r m e r s  a l i k e .

S PA I N  /  M E N O R C A  &  M A L L O R C A SEE VIDEO





JARDÍ DE SES BRUIXES BRAND 
COLLECTION -  BOUTIQUE HOTELS, 
RESTAURANT & SPA

SES BRUIXES



L U X U R Y  &  H O S P I T A L I T Y

S E S  B R U I XE S



R O L E S

M O R E  A B O U T  T H E  P R O J E C T

S E S  B R U I XE S

M O R E  A B O U T  T H E  P R O J E C T

I  h a d  t h e  p l e a s u r e  o f  w o r k i n g  a s  a  b ra n d i n g  c o n s u l t a n t  f o r  a 
p r e s t i g i o u s  B o u t i q u e  H o t e l  i n  t h e  B a l e a r i c  I s l a n d s .  T h e  c h a l l e n g e 
w a s  to  u n i f y  t h e i r  ra n g e  o f  b ra n d s  u n d e r  a  c o h e s i v e  p a r e n t  b ra n d . 
A f t e r  a  t h o ro u g h  a n a l y s i s  a n d  s t ra t e g i c  p l a n n i n g ,  I  c r e a t e d  t h e 
“ J a r d í  d e  S e s  B r u i x e s  C o l l e c t i o n ”  b ra n d  t h a t  r e p r e s e n t e d  t h e  u n i q u e 
s t r e n g t h s  o f  e a c h  s u b - b ra n d  w h i l e  m a i n t a i n i n g  t h e  o v e ra l l  c o h e r e n c e 
o f  t h e  p a r e n t  b ra n d .  T h e  s p a ,  r e s t a u ra n t ,  a n d  s a t e l l i t e  h o t e l s  w e r e  a l l 
i n c l u d e d  u n d e r  t h e  C o l l e c t i o n ,  r e s u l t i n g  i n  a  p o w e r f u l  a n d  i n t e l l i g e n t 
b ra n d  s t ra t e g y  t h a t  h i g h l i g h t s  t h e  h o t e l ’s  e xc e p t i o n a l  s e r v i c e s  a n d 
l u x u r i o u s  o f f e r i n g s .

CRE AT ED AT A DDAVIA
S PA I N  /  M E N O R C A

ART DIRECTOR / BRAND STRATEGY / 
BRAND RESTYLING / DESIGN / PRINT & 
DIGITAL PROMOTION / PHOTOGRAPHY / 
VIDEO PROMOTION 



JARDÍ DE SES BRUIXES COLLECTION - 
BOUTIQUE HOTELS,  RESTAURANT & SPA

ILLA SPA



I L L A  S PA
L U X U R Y  &  H O S P I T A L I T Y



R O L E S

I L L A  S PA

CRE AT ED AT A DDAVIA  IN  A  T E A M OF T WO

S PA I N  /  M E N O R C A

ART DIRECTOR / BRAND STRATEGY / BRAND 
DESIGN / PRINT PROMOTION / PHOTOGRAPHY / 
VIDEO SHOOTING AND SOCIAL CONTENT



S E L E C T E D
I L L U S T R A T I O N









ART DIRECTOR & 
BRAND CONSULTANT

D A R I A  P E T R I L L O
+44 (0)  7883537401- dar ia .petr i l lo@gmai l .com 

www.dar iapetr i l lo .com (Coming soon)




